Appendix 1

This letter is a good example of the social commentary which is offered in local newspapers and discussed in tea and pan shops.  It might be viewed as merely the nostalgic views of an elderly and disenchanted Banarsi.  However, it covers themes of degeneration, political double-dealing and ‘youth’ which are widely debated.  Obscured by my deficient translation is the lyric and comic appeal of this missive.

‘This is the state of Varanasi’

Here money comes and goes like water.  Even in the rainy season youths, wearing tight pants and expensive foam shoes, wander aimlessly in the mud.  Parking their car or scooter they sit right in the middle of the road talking to one another.  Whether they cause a jam or trouble to others it doesn’t trouble them.  Talking in the middle of the street is a common thing in this city.  

This is a religious city where lakhs of travellers come to bathe in the Ganga and worship Baba Viswanath.  After bathing they have to walk through muddy rivers to take darshan.  In Varanasi the gallis and streets are blocked with sewage and dirt keeps on flowing, but the sewage tax has been raised by ten times.  At the cleaning and repair centres the materials are not available and if there is a pothole in the road at your doorstep, or the man hole cover is broken, then a man will come from the [municipal] corporation but you will have to give him bricks, sand and cement.  

What more can you say about the Varanasi roads?  If someone is sick and has to go to hospital or a woman needs to go to a nursing home then either the patient will die or the child will be born on the way.  In lanes or roads no tube light or bulb have been fitted for years.  If you get water or not it makes no difference to the water department but they should have all their taxes every year.  Wah!  Varanasi and its departments.  

Varanasi is an ancient religious city and is full of temples.  There are battles over having new temples built but no one understands the need to renovate old ones.  There is no lack of millionaires in Varanasi but there is no one to serve the poor or take care of the temples.  Lakhs of rupees are lost on the lottery.  Common people are shown a beautiful picture and thieves make people deposit money [in investment schemes] then they swallow it.  Those whose money it is, he abuses and he feels no effect.  

In Varanasi there was a time when hundreds of bags of silver coins came from Ballia and other places.  Then this silver was melted and made into thread which was used in brocades.  Varanasi sarees were made from this silver brocade.  Now in Varanasi 1 kilo of copper mixed with 3 grammes of silver is used to make silver and gold brocade for weaving sarees.  After burning a Rs.1000 sari one will get Rs.10/12 of copper.  

Every house has a political leader but they don’t worry about the public.  They come to the door of the public to ask for votes.  Otherwise the public don’t meet them.  Why?  Varanasi and its departments: be it the Municipal Corporation, health or rations.  Again and again I want to give my hearty respect to all these departments.

Kailashnath Pandey, Jaitpura.

Printed in the Janvani (Voice of the people) column of Dainik Jagran (23. vii. 97).

Appendix 2

Television in India: a selected chronology

1959 

Doordarshan launched.

1961
Educational broadcasts began

1975 

6 television centres established nationwide

INSAT launched: satellite and microwave support.

1976 

First television commercial.

1980 

Doordarshan invites sponsors for programme production.

1982
There were 19 television transmitters covering 26% of the population and reaching 17 million homes. 

Colour television introduced on 15th August (Independence Day). 

The Asian games (Asiad) provided impetus for relaxation of import restrictions on televisions and technology ‘kits’ for their production.

A black and white set cost two/three times a middle class salary.

1983 

The Indian satellite INSAT 1B was launched for the effective distribution of ‘National’ programmes across India. 

The Special Plan was launched under which the construction of 185 transmitters were planned by the end of 1984. 

1984 

The ‘Special Plan’ was in full swing: between March of this year and the following the number of transmitters leapt from 46 to 172.

FSL (a subsidiary of Nestle) began sponsoring Ham Log and Maggi noodles were born as a popular product.  The era of commercial television and privately produced soap operas began. 

August 26th: Indira Gandhi visits Varanasi to inaugurate the 108th Doordarshan relay station.  Just over one month later the city watches her cremation in Delhi.

A second DD channel launched for Delhi

1987 

There were 197 transmitters covering 70% of the population and reaching 74 million homes. 

Raymond Sagar’s Ramayana is launched.  The telly epic lasted for 87 episodes and was viewed by millions on every available television set.  Followed by the Mahabharata.

1990 

ASIASAT 1 launched. 

1990
December: licence for broadcasting was granted to STAR (Satellite Television Asia Region).  The service, including MTV, Prime Sports, BBC and Star Plus began almost immediately.

During the Gulf War, satellite television begins to make an inroad, primarily through CNN, and the BBC on the STAR network

1992
October:  Zee TV launched. 

1993
January: 3.3 million homes were receiving Star TV.  

Rupert Murdoch buys 63.6% of STAR.

A Doordarshan report estimated that 4% of Indian villages had a cable connection. 

The Metro entertainment channel launched. 

July: Murdoch buys 49.9% of Zee TV. 

August 15th: Five satellite channels were launched by DD to compete with the increasingly popular private satellite channels.  They were quickly seen as a failure and withdrawn. 

1994
January, estimates that there were 100,000 cable operators in India.  

August 15th: Major restructuring - DD1-DD13.  Regional Language Satellite Services begin from state capitals.

Riots in Bangalore against the broadcast of Urdu on DD. 

1995 

DD India launched: DD reaches beyond India with its international channel. 

1996.  

The former Director General of DD moves to Star TV and begins their Indianisation drive.  Hit shows from DD1 follow him to the Star network. 

1997
There were 868 transmitters, covering 87% of the population reaching 296 million viewers.  There are 57.7 million television homes and DD estimate that a further 152 million people have access to television.  Total estimated audience is therefore 448 million with rural viewers accounting for 49.5% of the total. 

34 channels are available in Varanasi. 

A cable connection costs approximately  Rs. 100 per month.  Siti Cable estimate that there are 60,000 household connection in the city. 

The Doordarshan network: 

Channels: 19

Programme production centres: 41

Transmitter: 921

Programme output (hours per week): 1,422

Revenue (1996-7): Rs. 5.73 billion.

